INSIDE: Associate recognized for contracting effort PAGE 3 | Local BIG chapter awards three scholarships PAGE 6

Vol. XVIIl, No. 8

The Newspaper of the Central Ohio Federal Community Wednesday, July 6, 2011

2011 Defense Logistics Agency Industry Conference and Exhibition

Fiscal realities to determine future
logistics decisions, officials say

By DLA Strategic Communications ‘we," give you

The challenges of taking care

of troops in today’s constrained
fiscal environment were the
main topic of discussion among
three top Defense Department
leaders and other officials June
28 during the first full day of the
2011 Defense Logistics Agency
Industry Conference and Exhi-
bition in Columbus, Ohio.

Vice Chairman of the Joint
Chief of Staff Marine Gen.
James Cartwright; Ashton Cart-
er, undersecretary of defense
for acquisition, technology and
logistics; Undersecretary of
Defense (Comptroller) Robert
Hale; and several other logistics
experts addressed the event’s
estimated 3,000 attendees.

Cartwright said persistent
global conflict, coupled with
the nation’s $15 trillion debt,
will require the entire Defense
Department to better align
its decreasing resources with
wants and needs.

“Today, you have 2.5 mil-
lion men and women in uni-
form supporting the persistent
global disruption out there. |
don’t really see that changing
anytime soon,” Cartwright said
during his keynote address.

To get away from the “one
size fits all” concept, military
equipment will soon be placed
in one of three tiers, he said.

DLA PHOTO BY HEATHER ATHEY

DLA Director Navy Vice Adm. Alan Thompson and DLA Vice Director Mae DeVincentis cut the ribbon to open the 2011 DLA
Industry Conference and Exhibition June 27 at the Greater Columbus Convention Center in Columbus, Ohio. Nearly 3,000
people were expected to attend this year's conference, which brought DLA employees from across the enterprise together

with industry representatives.

“It’s a very difficult thing
to say, but I don’t really care
about how much it costs, and |
don’t care about performance;
if I can save one life I want it in
the field now,” he said.

Carter continued the theme

focused on rapid acquisition
support, contracting and logis-
tics, Carter said DLA accom-
plished a “true miracle” in sup-
porting the quick troop surge
into Afghanistan in 2010 and

now must focus on ensuring the

which is going to be somewhat
smaller over the next year, nev-
ertheless more capable than the
force that has been in Afghani-
stan this past year,” Carter said.

While support for warfight-
ers in Afghanistan and oth-

a very clear
perspective
on the future’

By Jacob Boyer
DLA Strategic Communications Office

The 2011 Defense Logistics
Agency Industry Conference
and Exhibition will give attend-
ees an understanding of how
to do business with the agency
and the Department of Defense,
the agency’s director said at the
conference’s opening June 27
in Columbus, Ohio.

“We’ll give you a very clear
perspective on the future for
defense logistics and, best of
all, how you can be more suc-
cessful doing business with the
Department of Defense and the
Defense Logistics Agency,”
DLA Director Navy Vice Adm.
Alan Thompson said. “I know
that you will be impressed by
all that you will hear.”

DLA’s senior leaders were
on hand as Thompson cut
the ribbon, officially opening
the conference, which
brought employees from each
of the agency’s eight supply
chains together with industry
partners, stakeholders

er areas is the first priority for
the defense logistics commu-

force there remains capable as
troops withdraw.

“Our overall objective must
be to make the force there,

of doing more with less dur-
ing his address. Having just
returned from an eight-day

trip to Afghanistan where he

The first tier will include
items urgently needed on the

battlefield.

and customers.
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DLA Land at Anniston activated at June 22 ceremony

By Jennifer Bacchus
Anniston Army Depot Public Affairs

can be an anxious time for those per-
sonnel who are impacted by standing up
this new organization. But, I do believe
this will be a great relationship, and one
that is transparent to our customers.”

Army Brig. Gen. Darrell Williams,
commander of DLA Land and Mari-
time, agreed with Cline, calling the
process a “seamless transition.”

“You will stay in place, accomplish
the same jobs, and, more important-
ly, deal and work with the same Army
and the same personnel you have been
working with every day here at Annis-
ton,” Williams said to the employees.

Williams discussed how appropriate
transition of a storage and distribution
site at Anniston Army Depot was, giv-
en the installation’s rich history in stor-

ANNISTON ARMY DEPOT, Ala. —
A June 22 ceremony officially activated
DLA Land at Anniston, transferring 38
employees from Anniston Army Depot
to DLA Land and Maritime, headquar-
tered in Columbus.

The transition is the result of a 2005
Base Realignment and Closure decision.

The employees, members of the
Directorate of Material Management’s
Receiving and Storage Branch, will con-
tinue to perform the same job duties,
just for a different Army command.

“Much dialogue has occurred since
we began this journey in 2005 and, over
the last year, | can say we’ve become
better acquainted,” said Jack Cline, the
depot deputy commander. “I realize this

Multicultural
Unity Day a hit

DFAS Columbus employee Lindsay Mack-
lin, a member of Team DFAST, participates
in the Minute To Win It competition at the
June 16 Multicultural Unity Day and Fun
Fest on the DSCC installation. Federal em-
ployees from across the installation and
their family members came out to enjoy
the sights, sounds and food at the 12th
annual event. For a story and more photos
from the event, see pages 4 and 5.

ANAD PHOTO BY JEREMY GUTHRIE
DLA Land and Maritime Commander Army Brig. Gen. Dar-
rell Williams passes the DLA flag to Army Maj. James God-
frey, provisional commander for DLA Land at Anniston,
during the organization’s activation ceremony June 22 at
Anniston Army Depot. With this transfer of power, 38 ANAD
employees officially move under DLA's command.

PLEASE SEE ANNISTON, PAGE 7

Cmdr. Michael Hudson assumes command of Navy Recruiting District Ghio

By Navy MC1(SW/AW) Keith Bryska

Navy Recruiting District Ohio
Public Affairs Officer

tary life and allowing him to serve
his country honorably.

Hudson, a native of Jackson-
ville, Fla., enlisted in the Marine
Corps delayed entry program in
September 1984. He earned an
appointment to the U.S. Naval
Academy, via the Naval Academy
Preparatory School, in 1988, and
graduated in 1992 with a bache-
lor of science degree in systems
engineering.

Hudson attended flight training
in Pensacola, Fla., finishing on the
Training Air Wing FIVE, Commo-
dore’s List (with Distinction), and
was designated a Naval Aviator in

the promotion of Navy Cmdr.
Michael Hudson from executive
officer to commanding officer dur-
ing the ceremony.

Pangonas said Rankin’s leader-
ship contributed to the caliber of
the district’s performance in the
Navy’s national recruiting effort,
and the district’s personnel as a
cornerstone of the Navy’s overall
recruiting strength.

In his farewell remarks, Rankin
thanked the officers and crew for
a rewarding tour while stationed
in Ohio, and reflected on the
many memories his sailors had
provided him. He also thanked
his family for supporting him
through his many years of mili-

Navy Recruiting District (NRD)
Ohio held a time-honored tradi-
tional naval change of command
ceremony June 3 in the Weapons
Park pavilion on the Defense Sup-
ply Center Columbus installation.

The officers and crew, family,
friends and other distinguished vis-
itors gathered to witness the change
of command. The guest speaker,
Capt. Tim Pangonas, Command-
er, Navy Recruiting Region East,
bid a formal farewell to Navy Cmdr.
Edward M.G. Rankin, departing
commanding officer, and welcomed

PHOTO BY NAVY MASS COMMUNICATION SPECIALIST 1ST CLASS KEITH BRYSKA
Navy Cmdr. Michael Hudson passes through the honor guard sideboys at the
beginning of a change of command ceremony for Navy Recruiting District Ohio.
Hudson relieved Navy Cmdr. Edward M.G. Rankin Jr. as commanding officer

PLEASE SEE NAVY, PAGE 7 .
during the ceremony.
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Point of View

Handling transition
process properly
can lead to a
successful change

By Robert L. Boggs

DLA Land and Maritime
Human Performance Division

“Before you can begin some-
thing new, you have to end what
used to be. Before you can learn a
new way of doing things, you have
to unlearn the old way. Before you
can become a different kind of
person, you must let go of your old
identity. So beginnings depend on
endings. The problem is, people
don’t like endings.” - Managing
Transitions, William Bridges

Change and transitions are
about new beginnings and end-
ings. We know that beginnings can
be exciting. People often want new
beginnings but at the same time
they can fear and resist begin-
nings for a number of reasons.
Beginnings make endings seem
very real and most people don’t
like endings. We are comfortable
just the way we are. There is no
need to change — or is there?

For many years, my wife drove
the same mini-van. | know this
because she told me so on numer-
ous occasions. “Do you real-
ize how long I've been driving
this mini-van?” We had the mini-
van at the time our children were
young. We drove it to the hospital
for the birth of both our children.
My wife used it to drive our chil-
dren everywhere they needed to
go (school/parties/sporting events/
holiday events/visits to family and
vacationsQ). The mini-van came
to be associated with who we were
and what we did as a family.

Like all vehicles, there came a
time when the number of miles on
the odometer and the maintenance
costs (and my wife’s reminders)
couldn’t be ignored. Like most
families, we loaded into the mini-
van and headed to the car deal-
ership. We found a brand new
shiny vehicle (also a mini-van)
that would meet our transportation
needs. The idea of a new vehi-
cle was exciting. We made a down
payment, signed the purchase
agreement and cleaned out the old
mini-van so we could head home —
proud and excited owners of a new
vehicle.

Before we left the car lot, my
wife, in a sad voice, said she
needed some time to say
goodbye to the old mini-van. |
waited as she sat alone in the
driver’s seat saying her goodbyes.
Eventually, she came over to me
and said she was ready to leave.

It was obvious to me that my
wife was having legitimate feel-
ings of loss and needed closure.
The new vehicle represented the
excitement of change. The old
mini-van represented an ending,
which is what we go through dur-
ing a transition. I think it was that
event that helped me understand
the difference between change
(beginnings) and transition (end-
ings).

Change is situational where
transition is psychological. Peo-

ple mistakenly use
the words change

and transition inter-
changeably. When we
change, we focus on
the outcome that is

or will be produced.
Change is about doing
some new thing. Transition is dif-
ferent; it depends on letting go of
the old reality and the old identi-
ty we had before the change took
place. We find great comfort in
what we have known and experi-
enced. We've traveled that well
worn path. It fits us nicely, much
like a favorite robe or pair of paja-
mas; however, change is inevita-
ble.

Unfortunately, organiza-
tions often focus on an outcome
(change) but overlook the ending
process (transition) and the feel-
ings of loss that exist. When we
fail to deal with the feelings of
loss either privately or publicly,
the change process, even though
well intended, can go badly. Fail-
ing to recognize and deal with our
feelings of loss or the feelings of
others often leads to serious and
avoidable transition problems.

Feelings of loss are real and
need to be acknowledged and
expressed. It is a mistake to hide
feelings of loss and refuse to
work through them. Research has
shown that recovery from feelings
of loss is quickened when open
discussion takes place.

William Bridges believes that
endings make people angry, sad,
frightened, depressed and con-
fused. These feelings are often
attributed to low morale when, in
actuality, they are signs of griev-
ing. Organizational changes fail
not because they didn’t focus on
the outcome.

William Bridges explains why
organizational changes fail: “The
single biggest reason organization-
al changes fail is that no one has
thought about endings or planned
to manage their impact on peo-
pleOwhile the first task of change
management is to understand the
desired outcome and how to get
there, the first task of transition
management is to convince people
to leave home.”

Successful endings require us to
acknowledge feelings of loss. The
loss can be a job, familiar process,
relationship, special project or, as
I found out several years ago, even
a mini-van. [t’s necessary to grieve
when we lose something we value.
It is important for us to remember
that sometimes people need help
when dealing with transitions.

It’s also important to realize that
it takes time to transition from
what’s old to what’s new. We need
to come out of the transition in
order to fully embrace the new
change. If the transition (ending)
is handled properly, people can
discover a new sense of purpose
that can reduce fear and resis-
tance and thus allowing for new
beginnings.

Robert
L. Boggs

DLA PHOTO BY CHARLES MORRIS

Columbus associate recognized for effort during deployment

DLA Land and Maritime Commander Army Brig. Gen. Darrell Williams began his June 1 town hall session
by presenting a meritorious civilian service award to DLA Land and Maritime civilian deployer Robin Es-
trada, who was recognized for her work as a lead warfighter support representative for DLA Support Team-

Iraq from May to November 2010.

Briefs
IRS increases mileage rate

The Internal Revenue Service recent-
ly announced an increase in the option-
al standard mileage rates for the final six
months of 2011. Taxpayers may use the
optional standard rates to calculate the
deductible costs of operating an automo-
bile for business and other purposes.

The rate will increase to 55.5 cents a
mile for all business miles driven from
July 1, 2011, through Dec. 31, 2011.
This is an increase of 4.5 cents from
the 51 cent rate in effect for the first six
months of 2011, as set forth in Revenue
Procedure 2010-51.

In recognition of recent gasoline price
increases, the IRS made this special adjust-
ment for the final months of 2011. The IRS
normally updates the mileage rates once a
year in the fall for the next calendar year.

Panetta the next defense secretary

The U.S. Senate voted unanimously
June 21 to confirm Leon E. Panetta as the
next Secretary of Defense.

Panetta received broad bipartisan sup-
port following his June 9 confirmation
hearing before the Senate Armed Services
Committee in which he said his foremost
mission as defense secretary would be to
protect the United States and ensure it has
the “best-trained, the best-equipped and
the strongest military in the world.”

President Barack Obama nominat-
ed him earlier this year to replace outgo-
ing Defense Secretary Robert M. Gates,
who retired June 30. Panetta, who current-
ly serves as CIA director, is a former Con-
gressman from California who has worked
in government for four decades, including
as President Bill Clinton’s budget director.

It’s A Date

July 2011

JULY 6 — DLA Land and Maritime Hall of Fame
induction ceremony, 1 p.m., Bldg 20
auditorium

JULY 8 — American Red Cross blood drive, 9:30
a.m.-1:30 p.m., Bldg 20 basement, C6 South

JULY 18 — DLA Land and Maritime Supervisors
Call, 1:30 p.m., Building 20 auditorium

JULY 22 — Armed Services Blood Program blood
drive, 9:30 a.m. to 1:30 p.m., Bldg 20
basement, C6 South

JULY 26 — Parents Day

August 2011

AUG. 1 — Air Force Day

AUG. 2 — Friendship Day

AUG. 4 —U. S. Coast Guard’s 221st birthday

AUG. 5 — American Red Cross blood drive, 9:30
a.m.-1:30 p.m., Bldg 20 basement, C6 South

DSCC honors Associates
Choice Award winners
The DLLA Land and Maritime Associates

Choice Award program has announced
winners for March, April and May.

The winners for March are Dan Haugh-
ey, Larry Nance, Tim Colna, Chad Shevlin
and Princess Green. The winners for April
are Jerri Ann Brown, Deanna VanCleaf and
Lawrence Gladman, and the winners for
May are Jane Bennett and Brian Mason.

The Associates Choice Award program
is a peer recognition program created by
the Culture Council as a way for associ-
ates to recognize coworkers who demon-
strate at least five of the eight tenets of

the DLA Land and Maritime Way.

Obituaries

Patricia Ann Basye

Patricia Ann Basye, 74,
of Reynoldsburg, died June
28. Ms. Basye was retired

Charles R. Clifton

died. Mr. Clifton served

from DFAS Columbus. ing World War Il and retired

YT from DESC in 1987 after
Myron Mike 27 years of federal service.
0. Beatty

Myron “Mike” 0. Beat- Elmer B. Fisher

Charles R. Clifton, 92,

in the Civil Air Patrol dur-

Thank You

My sister, Cynthia Gover, and | would like to
thank the DLA Land and Maritime family for your
expressions of kindness during our bereavement
for our father, James H. Parks Jr. Your kind acts
did not go unnoticed. We are deeply moved and
humbled by the many messages, well wish-
es, cards and deeds received from each of
you. There are not enough words to express our
gratitude for your graciousness and concern

Elmer B. Fisher, 89, of
Whitehall, died June 11 at
his home. Mr. Fisher was a
U.S. Army veteran of World
War Il and retired from
DCSC as a supervisory sys-
tems accountant after a

ty, 84, died June 26 at
Homewood at Plum Creek
in Hanover, Pa. Mr. Beat-
ty formerly worked in the
spare parts division of “the
Depot,” now DSCC.

shown for our family. Thank you, we are truly
grateful. May God bless and keep you all.
Cyd Parks

DLA Land and Maritime
To submit a thank you for publication

in the Columbus Federal Voice, e-mail the
thank you to publicaffairs.dscc@dla.mil.

31-year career.

FEW executive VP discusses importance of mentoring at workshop

From Federally Employed Women

A local nationally recog-
nized speaker for Federal-
ly Employed Women held a
workshop on mentoring dur-
ing FEW’s Southeast Region-
al Training Program in Mineral
Wells, Va., on April 28.

Arlena Fitch-Gordon, a
Defense Industrial Security
Clearance Office associate and
FEW’s national executive vice
president, expounded on the
advantages of having a mentor
in her workshop entitled “Get-
ting a Mentor: Your Next Crit-
ical Career Move.”

She informed her audience

that her success

in being involved
with diversity and
Equal Employment
Opportunity issues
can be attributed to
her mentor, Dave
Bader, a former
EEO director at Defense Supply
Center Columbus.

“He guided my early steps
toward my own personal career
goals,” Fitch-Gordon said.

She told the audience mem-
bers that she hoped to motivate
them and get them moving on
their career path, and relayed
some key points to consider in
beginning a mentor search.

Arlena
Fitch-Gordon

She began by noting that
there are many definitions for
the word mentoring.

“I will define mentoring as
an experienced person act-
ing to enhance a person’s
skills and intellectual devel-
opment by serving as a spon-
sor and using his or her influ-
ence to aid that person,”
Fitch-Gordon said. “The men-
tor has achieved career suc-
cess, acquired self-confidence
and wishes to share his or her
experience with a less experi-
enced member.

“Mentors help women
advance in organizations by
building self-confidence and

providing career guidance and

direction, insight on organiza-

tional politics and job search

strategies,” she continued.

“Most importantly, a men-

tor can help women overcome

gender related obstacles and

play a vital role in providing

growth opportunities and visi-

bility within the organization.”
The key points covered dur-

ing this workshop were:

® Mentoring women is differ-
ent than mentoring men;

® A good mentor is anyone you
can learn from;

® You don’t have to have a lot
in common;

e Mentoring can be in groups;

e kveryone needs mentors;and,
¢ Being a mentor is good for
the mentor’s career, too.

Fitch-Gordon pointed out
that FEW’s goal is to provide
outstanding training to help
people become the leaders of
tomorrow.

As FEW’s national president,
Sue Webster said, “Remem-
ber and practice our principle
of ‘Each one, Teach one.” Talk
to others who are involved and
mentor one another.”

Fitch-Gordon ended her
workshop by stating, “If you
don’t have a mentor, get one
because getting a mentor is
your next critical career move.”



WEDNESDAY, JULY 6, 2011 |

the COLUMBUS FEDERAL VOICE | A3

| Detachment associate recognized by DOD/Abi

A contracting officer at
the DLA Land and Mari-
time detachment in Phila-
delphia was recently recog-
nized with the Department of
Defense/Ability One Commit-
ment in Action Certificate for
her ongoing commitment to
increasing business with the
AbilityOne program.

Lisa Flite worked with the
National Industries for the
Blind (NIB) to implement an
agreement for parts machin-
ing that is available for use by
all DLA activities. The DLA
Wide Parts Machining initia-
tive was added to the procure-
ment list on March 7 with an
estimated annual dollar value
of $500,000.

The award was presented in
May at the DoD Procurement
Conference in Orlando, Fla., a
conference at which 18 mem-
bers of the DLA Land and

Maritime contracting commu-
nity were present to exchange
ideas with other DoD con-
tracting members as well as
receive training in more than
30 contracting subject areas.

Flite worked on the ini-
tiative with The Lighthouse
for the Blind Inc. in Seat-
tle, Wash., Wiscraft Inc., in
Milwaukee, Wis., and Ari-
zona Industries for the Blind
in Phoenix, Az., all nonprofit
agencies associated with NIB.

“It has been a great oppor-
tunity and an honor to work so
closely with NIB and the non-
profit centers throughout the
creation and addition of this
contract,” Flite said. “I was
lucky enough to visit each site
and the people represented by
NIB are such dedicated, hard-
working individuals ... ”

The parts machining con-
cept initiative began in 2009

with a series of meetings
between NIB and Land and
Maritime Philadelphia with the
basic premise of increasing the
level of NIB participation in
Philadelphia hardware acqui-
sitions. As a contracting offi-
cer for miscellaneous hardware
items, Flite was seeking sourc-
ing solutions for low demand,
low frequency items. These
items, often critical items for
older weapon systems, frustrat-
ed buyers and compromised
mission support due to long
administrative lead times due
to specifications or raw materi-
al problems.

As work progressed on the
initiative, Flite began receiv-
ing inquiries from other DLA
supply chains that were fac-
ing similar sourcing chal-
lenges and were also look-
ing to increase their Abil-
ity One involvement. She

saw this as an opportunity to
increase work at the partici-
pating NIB agencies, so she
worked with her NIB counter-
parts to change the procure-
ment list addition. Her efforts
resulted in the March 7 notice
to expand the parts initiative
to cover all DLA activities.

Flite is currently finalizing
the agency wide Basic Order-
ing Agreement and has volun-
teered to work with NIB on a
marketing campaign.

Her award citation states
that Flite “should be com-
mended for her efforts in cre-
ating a collaborative approach
with NIB that not only helps
DLA meet mission require-
ments of providing high qual-
ity spare parts to military cus-
tomers, but also provides
increased business opportu-
nities for DLA’s Ability One
partners.”

lityOne for contracting effort

DLA PHOTO BY FRED MILLER
Lisa Flite, a contracting officer at the DLA Land
and Maritime detachment in Philadelphia, holds
the certificate she received from the National In-
dustries for the Blind for her work to implement
an agreement for parts machining that is avail-
able for use by all DLA activities.
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Serving 8,000 federal employees

in central and southern Ohio

e DLA Land and Maritime

e Defense Finance and Accounting Service

e Federal Bankruptcy Court

e Veterans Administration

e Rickenbacker ANG Base

e Defense Logistics Agency

e U.S. Geological Survey

e Social Security Administration

e U.S. Customs

e Small Business Administration

e Department of Interior

e National Weather Service

e |nternal Revenue Service

e American Federation of Government Employees
e \leterans Administration, Chillicothe, Ohio Office
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Chiropractic

Hands-on, effective
treatments, which can
help to relieve
your back, neck,
and extremity pain.

GO
PAINE

Se e
Dr. Steven Lewis

420 S. Hamilton Rd.
Columbus, Oh 43213

Whitehallchiropractic.com
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AND Reopening!

A COMPLETELY RENOVATED STATE-OF-THE-ART
BUILDING TO HELP SERVE YOU BETTER!

We've worked hard to create a new & improved Dave Gill Chevrolet Experience!
The dust has seftled and we invite you to see our brand new building and experience the same
quality customer service we've always provided.
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ffer expires 7-31-11.

Get 15% OFF Any One |
Service Or Repair In Our
Service Department

5 Reopeit

Whether you need a bumper replaced
or jUSf an Oil Change, WE CAN HELP! I_speciol.l\/loynoTbeoppliedTo previous purchases. See Dave Gill Chevrolet for complete details.

OPEN 24 HOURS ONLINEAT:\WIWIW-SD A

SERVICE HOURS

MON-THURS 7AM - 7PM
FRI 7AM - 6PM * SAT 8AM - 1PM

2e Senuice
W Matee
& Madele

SALES HOURS

MON-THURS 9AM - 8PM
FRI 9AM - 6PM * SAT 8AM - 5PM

I *Offer expires 7-31-11.Valid only at Dave Gill Chevrolet. Not valid on Collision Department repairs. I
Must present coupon at fime of service. Not valid with any other offer, discount or advertised

VEGILL.COM

861- 6230

In Free Gas With
Every Vehicle
Purchase

_—_—__J

* Half mile East
of DSCC

* FREE Shufttle
Service

e Early Bird
Drop-off




Thousands celebrate 17 years of

From the MWR Marketing Office

Federal employees from across the Defense Supply Center
Columbus installation and their family members came out to
enjoy the sights, sounds and food at the 12th annual Multi-
cultural Unity Day and Fun Fest.

During his opening remarks, DLA Land and Maritime
Commander Army Brig. Gen. Darrell Williams said he was
issuing one executive order for the day — “Have fun!” Fol-
lowing his remarks, a brief parade focusing on the diversity
of the federal workforce on the DSCC installation led visitors
into the Welcome Tent and the games, musical entertain-
ment, food and other activities that were part of the day.

Thousands of people followed Williams’ order while
attending the June 16 event. New elements and activities
like Minute to Win It, a “flash mob” and the Recycling Con-
test and MWR give-aways brought excitement to this year’s
event. Participants also enjoyed the return of old favorites
like the dunk tank, food, thrilling rides, live entertainment,
unique merchandise and a fun day out in the sun.

“I've been with MWR for nearly 15 years and put on
numerous events both stateside and abroad, and this is one
of the best events I've ever had the pleasure of being a part
of,” new MWR office chief James Rose said.

“We really wanted to have something for everyone out
there this year,” Fun Fest coordinator and MWR marketing

DLA photos by Chuck Morris and Dan Bender

manager Jennifer Russell said.

One event that generated buzz was the “flash mob,” for
which an estimated 100 people, including Williams, danced
to Beyonce’s “Move Your Body” in support of Michelle
Obama’s “Move Your Body Campaign,” an initiative to com-
bat childhood obesity.

Another activity that drew a lot of attention was the new
Minute to Win It competition. Competitors on 24 teams bat-
tled it out during a series of wacky 60-second challenges
using household items.

“The teams really showed their spirit and it was awesome
to watch them giving it their all, while showing a sense of
humor,” MWR marketing assistant Dana Thornbury said.

Adults and kids alike lined up to take a shot at some of
the installation’s most recognizable figures at the dunk tank.
Volunteers, including Williams, Army Lt. Col. Matthew
Carran, Dan Bell, Thomas Barger, Pam Franceschi, James
McClaugherty and Blair Hartley, braved the chilly waters of
the dunk tank. Thanks to their participation and the crowds
of eager dunkers, a record $512 was raised for future MWR
programming.

Rides for kids included the new Pit Car Races, Spinning
Strawberries, Zero Gravity and Extreme Air, and activi-
ties such as Laser Tag, a Wii Gaming Tent, midway games
and prizes and various inflatables. The Creativity Zone, a
self-contained activity area for toddlers and preschoolers,

DLA Land and Maritime Commander Army Brig. Gen. Darrell Williams waits for his daughter’s throw to see if he'll end up in
the water at the dunk tank. Williams was one of numerous installation leaders who volunteered to get dunked.

Members of the Jammin’ Jumpers jump rope team entertained the crowd by showing off their skills during an energetic performance at Stage II.

MULTICULTURAL UNITY

The Vernon Hairston Trio, with featured vocalist Cynthia
Hale, provided the smooth sounds of jazz during their
performance in the Weapons Park pavilion.

DFAS Columbus employee Hillary Hartman points her niece,
Avery, toward the finish line in the Pit Stop racing game.

Members of the Hispanic American Special Emphasis
Program walk down Roosevelt Lane in front of Building
20 at the start of the diversity parade that opened Mul-
ticultural Unity Day and Fun Fest.

Nearly 100 people joined together for a “flash mob”
dance performance to Beyonce’s song “Move Your
Body” in support of Michelle Obama’s “Move Your Body
Campaign,” an initiative to combat childhood obesity.

Xander Meredith, grandson of DLA Land and Maritime associate Georgia Shirey, checks out the weaponry carried by Mark
Abbati, known in central Ohio as “The Living Statue.” Abbati was dressed as a combination modern and future Army soldier

for the day.

Derrick Dewitt, a DLA Human Resources Cen-

Caleb Boyer, son of DFAS Columbus employee Jessica Boyer, was all
smiles after getting his face painted in the Creativity Zone for kids.

ter employee, tries to get a slinky to bal-

Chuck Morris, a photographer for DLA
Installation Support at Columbus,

Jones as Randy Jackson.

ance on top of his head during a game called
“Pink Elephant” during the Minute To Win It

The Boulderdash inflatable ride was a big draw for kids of all ages as they tried to make it through the maze without getting hit by an inflatable boulder.

The spinning Zero Gravity ride was a popular attraction for
young and old alike.

Serving as judges for the American Idol competition at Stage Ill were (from left)
Carl Dello-Stritto as Steven Tyler, Nikkia Laster as Jennifer Lopez and Robert

winds up for a throw at the dunk tank
target as he tries to sink his boss, Mul-
timedia Services Office chief Dan Bell.

Cutting the ribbon to kick off the diversity parade and of-
ficially open the 2011 Multicultural Unity Day and Fun Fest
are (from left) DLA Land and Maritime Commander Army
Brig. Gen. Darrell Williams and his wife, Myra, and DFAS
Columbus deputy site director Pam Franceschi.



o

A6 | the COLUMBUS FEDERAL VOICE | WEDNESDAY, JULY 6, 2011

Local BIG chapter awards three scholarships

By Monica Tinker

Blacks in Government
Communications Chair

The Columbus Area Chapter of
Blacks in Government awarded schol-
arships to three local students during
the organization’s annual recognition
ceremony May 23 at DLLA Land and
Maritime.

The scholarship recipients were
Josabeth Martin of Northland High
School, Jordan Robinson of Pick-
erington Central High School and
Kwame Minnis of Linden McKinkley
STEM Academy.

BIG awarded the scholarships
with the goal of helping the students
receive a college education. Promot-
ing scholarship and knowledge in
area youth is one the ways the Colum-
bus BIG chapter furthers its member-
ship objectives of scholarship, com-
munity service, professional growth
and development and networking.

DLA Land and Maritime Com-
mander Army Brig. Gen. Darrell K.
Williams, a member of the local BIG

DLA PHOTO BY RACHEL KOCIN
Pictured at the May 23 Columbus Area Chapter
of Blacks in Government scholarship awards
ceremony are (from left) BIG chapter president
Monica Oliver, scholarship recipients Jordan
Robinson, Josabeth Martin and Kwame Minnis
and DLA Land and Maritime Commander Army
Brig. Gen. Darrell K. Williams.

chapter, spoke to the scholarship
recipients at the awards luncheon.
He praised the students for work-
ing so hard to achieve their goals and
challenged the scholars to continue to
stay focused as they journey through
their college careers and beyond.
This year marks the 30th year that
the Columbus Area Chapter of BIG

has been active. In its infancy, the
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local chapter began with only 28 dues-
paying members, but it now is one of
many chapters that make up the Great
Lakes Midwest Region V, which covers
Michigan, Ohio, Indiana, lllinois, Wis-
consin and Minnesota. The regional
membership roster has more than 450
active members and the national BIG
organization has more than 10,000
members and 277 chapters both in the
United States and overseas.

The Columbus chapter of BIG is
open to all individuals who serve as a
government employee in any capaci-
ty, whether at the city, county, state or
federal level of service in the Colum-
bus metropolitan area.

The local chapter is dedicated
to making a positive impact on the
individuals under its realm of influ-
ence, whether it is through college
scholarships, participating in the
Susan G. Komen Race for the Cure
or funding college bus tours for high
school students.

Information available online
at www.bignet.org/regional/
columbus.area/index.htm.

Classified Advertisements

Appliances

MICROWAVE — Frigidaire Gallery series over range, black,
1.8 Cu. Ft., 1200 watts, 2-spd. fan/light, 40+ settings, temp.
probe, rack, 2 yrs. old, like new, $100, will bring to DSCC,
614-692-3463.

Furniture

BERKLINE CHAIR — Massage/vibrate, green, looks new,
works great, $500 cash, firm, 614-692-5096.

SOFA & 2 WING-BACK CHAIRS - Burgundy/plum, sofa w/
gold leaf pattern, very nice, $275, 614-625-7041.

WALL UNIT — Two piece, solid natural wood finish, crown
trim, lighted glass shelves, bottom cabinets, like new, $425,
614-625-7041.

Miscellaneous for Sale

CANS — Pabst Blue Ribbon Harley Davidson 6-pk. cans
from 1970s, original pkg., $60 cash, 614-692-5096.

FOOD SERVERS — Two, 8-quart buffet servers with tray
inserts and fuel containers, $50 each, 614-507-6382.

GOLF CART — 2005 EZGO model TXTE, great condition,
$1,600, 740-967-2369.

NORDIC TRACK TREADMILL — Foldable, wide belt, smooth
and cushioned, workout CDs, very nice, $425, 614-625-7041.

RIDING MOWER — John Deere, 19.5 hp, 42 inch cut, auto-
matic, L110, $1,500 cash, firm, 614-692-5096.

Trucks /Vans

HINGED TONEAU COVER — 2007 Ford F150 6 ft. bed size,
heavy duty cloth lined reinforced vinyl, black, EC, $100,
614-692-2965.
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00

&4
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(614) 836-0100
www.firstcu.com
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member's Share Savings Account when loan balance is transferred at the current rate and term

down to a floor rate of 2.99% APR. $50 Share Savings Account required for membership.

Open to Everyone in Franklin County!
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nity, logisticians must also focus on
the changing budget landscape and
find ways to increase efficiency while
maintaining performance, Carter said.

“Two things are clear,” he said.
“First, were not going to have the
ever-increasing budgets of the post-9/
11 decade. This is going to feel very
different to a group of government and
industry managers and congressional
overseers who have grown accustomed
to a circumstance in which they
could always reach for more money
when they encountered a manageri-
al or technical problem or a difficult
choice. Those days are gone for all of
us. The second thing is, the president,
the secretary of defense and the tax-
payer are going to expect us to make
every dollar we do get count.”

Hale said to expect anemic growth
in the defense budget in the near
future. The U.S. economy’s sluggish
growth will make it difficult to maintain
current funding, he said.

“There’s a rule of thumb that says
you need a 2 to 3 percent growth (in
the national economy) to maintain
current forces,” Hale said, warning
that there may be zero growth in the
DoD budget because of the current
economic climate.

“My guess is we'll end up with
something like zero growth,” he con-
tinued. “Even a constant budget will
be a challenge to implement.”

Lessons learned during past defense
buildups and drawdowns indicate DoD
typically cuts procurement first when it
wants to save money, said David Ber-
teau, senior advisor and director of the
Defense Industrial Initiative Group at
the Center for Strategic and Interna-
tional Studies.

“On the logistics end, it’s a whole

lot harder. We don’t know how to turn
off demand for services, whether that’s
people, repairs or product support.
Demand generates the requirement
much more than turning the spigot on
and off,” he said.

While the need for support from sup-
pliers will remain strong, Berteau point-
ed out that there will be more room for
competition in the future, especially
as more firms are willing to bid low for
defense contracts.

“One of the hardest things for a pro-
curing contracting officer to write is the
memo that says, ‘1 went with the more
expensive person for the following rea-
sons.” So while you’re going to have
plenty of opportunity to bid on work,
you’re going to have an enormous chal-
lenge both on the government side and
on the company side in justifying the
best value to go forward.”

Berteau predicted the next two years
will be a demanding time.

“We're a little bit out of synch in
terms of years because of the budgets
are coming down before the troop lev-
els come down but not before supply
dollars come down,” he said.

Daniel Gordon, administrator of the
Office of Federal Procurement Policy,
said the White House has three priori-
ties to increase efficiency and improve
the quality of services.

The first is to rebuild and strengthen
the federal acquisition workforce, Gor-
don said. During the past 15 years, that
workforce has been reduced and needs
to be rebuilt, he said. Also, the existing
workforce needs to be trained better
and the contracting community needs
to use a collaborative approach, espe-
cially in large acquisitions.

“We have to have training that is
relevant, that is timely and that is
accessible to our acquisition work
force,” Gordon said.

The second priority is to increase
responsibility in spending, Gordon

said. Between 2001 and 2009, feder-

al acquisition spending increased by
12 percent a year, he said, which was
“completely unsustainable.”

Those increases have stopped, but
the government needs to do more to
restrain its spending, he said.

“Whatever you're buying, whether
it’s an (information technology) system
or a weapons system or services, we
have got to find ways to buy less and
buy smarter,” he said.

The third priority is rebalancing the
government’s relationship with contrac-
tors, Gordon said. The government is
working now to define the line between
what work should be done by federal
employees and what should be done by
contractors, he said.

Shay Assad, director of defense
pricing for the Office of the Under-
secretary of Defense for Acquisition,
Technology and Logistics, focused on
efficiencies being sought in acquisition
processes and personnel.

Assad described that work force’s
goal of adding 10,000 new personnel.
He said about 5,600 have been hired
across experience levels: interns, jour-
neymen and senior logisticians. Train-
ing that work force appropriately will
be important.

“Kach acquisition professional
should be able to say, ‘I understand
the deal that I just negotiated. I did
OK by the taxpayers,” he said. “If
they can do both of those things, that’s
where we need to be.”

Assad also focused on the impor-
tance of competition in the acquisi-
tion cycle. He said competition is what
drives innovation.

“We want to make sure we are pro-
viding you the opportunity to com-
pete on a level playing field. America
is at its very best when it competes,”
he said. “That’s what we’re trying to
achieve.”

Beth Reece, Sara Moore, Tony D’Elia
and Jacob Boyer contributed to this story.

Future
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Thompson said those industrial part-
ners were the focus of the event, which
he hopes will build off of its predeces-
sor’s success. This year’s event, with the
theme “Sustaining Warfighter Support
While Reducing Cost,” marks DLA’s

second enterprise-wide conference.

“It’s really all about you who rep-
resent the industry that supports
the armed forces, the Department of
Defense and the Defense Logistics
Agency. This is our single and prima-
ry outreach effort each year with indus-
try,” he said. “We’re hoping to build on
the great success we had last year.”

The conference’s agenda included
speeches from defense leaders, break-
out sessions, networking opportunities
and a ceremony honoring DLA Busi-

ness Alliance Award winners. Thomp-
son said his goal for the conference
was for attendees to leave with infor-
mation that will be valuable to them
when they return to their workplaces.
“Our goal when this conference
wraps up is that you're going to say,
“This was one of the most valuable,
productive events that I've ever attend-
ed. I can use what I've learned back at
my day job, and I'll be back next year
to learn even more,”” Thompson said.

Forum offers up
new partnering
opportunities

for small businesses

By Sara Moore
DLA Strategic Communications Office

Small businesses, specifically those
owned by service-disabled veterans, had
a chance to network with other firms and
look for partnership opportunities during
the 2011 Defense Logistics Agency Indus-
try Conference and Exhibition in Colum-
bus.

The DLA Land and Maritime Small
Business Programs Office sponsored the
Capabilities, Partnering and Networking
Forum June 28. The “mixed-use” session
of briefings and networking was designed
to let small businesses showcase their
capabilities to other companies and to
DLA contracting, requirements and tech-
nical personnel, said Vikki Hawthorne,
director of the DLA Land and Maritime
Small Business Programs Office.

“We're trying to provide a forum where
they could possibly have subcontracting
opportunities or partner with other small
manufacturers or even have the opportuni-
ty to develop mentor-protégé relationships
in order to do business with all of DLA,”
Hawthorne said.

The forum included presentations from
10 different small businesses, as well
as impromptu briefings from other busi-
nesses. Between the briefings, many par-
ticipants talked among themselves and
exchanged business cards.

DLA held a similar event at last year’s
conference, but it was much more limited
and didn’t have a high participation rate,
Hawthorne said.

This year’s forum was expanded and mar-
keted more to try to actively engage the small-
business community, which is an area on
which DLA and Defense Department leaders
have been placing emphasis, she said.

Many of the DLA and DoD speakers
talked about small businesses and their
importance in government acquisition.

Ashton Carter, undersecretary of defense
for acquisition, technology and logistics,
said that small businesses serve a vital
role in defense logistics.

“A strong, technologically vibrant and
financially successful defense industry is
in the national interest,” he said. “We need
collectively to be stewards of that industry
so it remains vibrant for the future.”

Anniston
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age and maintenance mis-
sions.

During the ceremony,
Cline told the new DLA
employees how vital they
have been, and will con-
tinue to be, to ANAD’s
mission.

“We depend on you as
an organization,” Cline
said during the cere-
mony. “We’ve come to
depend on your skills
and the warfighters are
depending on the fin-
ished product.”

ANAD’s sister depot,
Tobyhanna Army Depot,
went through a similar
process last year when 40
of their employees also
transferred to DLA.

“At Tobyhanna, the

_____________ r

3020 E. Broad St.

. 50¢ |
. OFF
. ANY SUB |

Valid only with coupon,
not valid with any other coupons,
expires 7/19/11

employees stayed in the
same building at the same
workstation in the same
seats. Nothing changed
except their badges,” said
George Frye of Tobyhanna.
Gentris Mosley, branch
chief of receiving and
storage, said that is
exactly the way things
will work in Anniston.
On April 5, Army Maj.
James Godfrey, provision-
al commander for the orga-
nization, arrived. He is a
division chief for Army
Industrial Support in
Columbus, Ohio, and has
overseen the transition.
Godfrey said the
branch’s employees were
“top notch” and he fore-
sees them continuing to
work well under DLA.
According to Phillip
Dean, chief of the depot’s
Integrated Logistics Sup-

unch Time Catering

11am-1pm
Group Discount

3020 E. Broad St.

Just Minutes From DSCC

235-3035

Joe’s Pizza of Perfection Since 1952

port Office, the transfer is
the culmination of many
years of preparation since
the BRAC decision was
announced.

“We were told by DLA
personnel this was the
smoothest of all the Army
transfers,” Dean said.

The receiving and stor-
age branch is responsi-
ble for receiving materi-
al from off depot — most-
ly tank parts — storing
and pulling parts from
storage when needed by
their customers, the shops
in the Nichols Industrial
Complex.

“Almost everything that
comes onto the depot, if it
isn’t going to Bldg. 362, it
comes to us,” Mosley said.

To assist employ-
ees with the storage
and retrieval mission in
a timely manner, nine

Jors Pizzat JOE’S PlZZAﬂi Jor's Pizza

3020 E. Broad St.

$1.00
OFF

ANY LARGE

PIZZA

Valid only with coupon,
not valid with any other coupons,
expires 7/19/11

o e e o e e e s e

DRIVE-THRU/ HOURS

till 10pm, Friday
& Saturday till llpm

Eat:In(oriTake:0ut

400 S. HAMILTON RD - (3L 3ELE) - KINGGYROS.COM

Cbl)lil)g

Soon - New Dining

$2I00JOFF,
no ncluded,no

robots, referred to as
Automatic Guided Vehi-
cles, move throughout
the building navigated
by invisible sensor wires
built into the floors.

Material handlers
unload trucks, tag the
materials and scan them
in, separate them into
boxes and place them in
storage. When items are
pulled for delivery to a
shop, they are scanned
again to account for the
time it takes from receipt
to delivery.

“Most of the time, if we
get a part in on Monday
or Tuesday, it is out by
Friday,” Mosley said.

Navy
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April 1994. He has logged
more than 2,600 flight
hours in numerous air-
craft, including the T-34,
TH-57, H-60 and AH-
1W, and has been des-
ignated an aircraft com-
mander in all five vari-
ants of the Navy’s H-60
Seahawk helicopter.

NRD Ohio is one of
13 Navy Recruiting Dis-
tricts that make up Navy
Recruiting Region East
and has its headquarters
in Building 10 on the
DSCC installation.

It is comprised of
almost 300 military
and civilian personnel
supporting the Navy’s
recruiting mission in
Ohio, Kentucky and
West Virginia. With more
than 60 offices span-
ning an area of 85,000
square miles, NRD
Ohio recruits and main-
tains a pool of Delayed
Entry Program enlistees
exceeding 1,100 at any
given time. More sailors
are sent to Recruit Train-
ing Command in Great
Lakes, I11., from NRD
Ohio than any other
recruiting district each
year.
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